Depi of Mass Communication, Telangana University, Nizamuhsad.,
Svltabus for Ph.D. Eligibility Entranee Test

~ The te=t aims af examining the aptitude of n candidste and suitability 19 do research in Mass
Communicatien. Heace the follon mig sy llabus is proposed for the test,

*  Communicativn Theoris: Comunication concepts, theories (-Ellscta, Critical. Cultivation,
Marise. Normative A gends-Sening Diffosion of Innovations, Uset and Gratifieations, théories
o) models, hisorical wnderstanding of media with sefermee 1o India and Intermatinnal
Commumication in the contest of globalization and cultural imperinlism, Imemationsl.
Comomin ieation vrpsn beatioas,

*  Broadeasting: Droodeasting systems. Public service broadeasting. IN). AIR. growth of privae
TV and radio chunnels, trends, policy issucs, rogulatory mechaniss, globalization, caltaral
imﬂ%ﬂ%uﬂwﬂﬁimﬂﬁ:luﬁmﬁliﬂlmhﬂhﬂm
Azsaciation {IRA),

*  Commenication Hescurch: Tiopes of rescarch, seps it research process, Communication
research mahpdology-propesal writing. comant analysis. survey, sampling technigues, gualitative
metinds, cese study, experimental research, ratings research: formative, proxcess and sumimative
reszarch, satisical anglvsis including various lesis and repon writing. Onlive resenrch, Rescorch
in ditTerem areas of commun icarion-pring, brosdeasting, advertising. PR_snd 10T

s Develapmest Communication: Trends in develapment communication, exporicnoes. and case
sudics 21 narional and imernarional level, Theorics ond models of develipment commumizarion,
buman develepment. developunient indices, sostalnable development, truditional foll medis.
community mdie, role of NGO in development 2nd health communication.

* Committecs: Repors of various committees snd commissions on communication/media relsied
issues and their inpact. : :

*  New Media: New madia lechnologies and their impact on various fields m sockety. digital divide,
blagging. pudeast. online joumalisre, pomoceaply and cyber iw,

*  Advericing and Public Helations: Advenizing indusiry i India ﬁﬂ"mﬂ. marketing research;
sicisl. ceonumic and cubural impact of advertising on Indians sociss and Intemet advertising.
Public Relsions: Changing trends in public relations. experiences and case studizs of corporate
communications. Corporale sotmunication-principles. practices and rends, Ohrggandautianal
COMTMGE IC R, iR Sudies



¢ Mrdis Laws and Ethics: Varises Provisions relating 1o media i4 Indian Constitution, Acts,
Ondivances and [P sectiong relsting 10 media, Right to Informasion Act. Press Conneil and
ethics of joumalism,

media awnership, medin and various doeisl, political ard culnina mivememts, Reporing:
- Agriculiure. poverty, beadh, emironment. wicnce & technology, defenge, indosiry,
* Teluge Jowmalism; History and evolusion af Telagu Jouhalism, Growih of Telugy medim,
- prevent irends in Telepu media use of Lechnology, digtrict tabloids, specml pages, supplemonts,
and iwons of Telugy Jourmalign, '
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